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Consumer Law and Practice

This volume covers all the significant property,
planning, compulsory purchase and compensation
cases which come before the House of Lords, the
Court of Appeal, the High Court and the Lands
Tribunal

The Law of Consumer Protection and
Fair Trading

Consumer Law: Rights and Regulation provides
readers with a comprehensive and definitive
analysis of contemporary Irish consumer law, within
its European context. The book addresses consumer
law issues from a dual perspective by examining
both consumers' rights and suppliers' regulatory
obligations. Key Features * A comprehensive
reference that provides you with invaluable analysis
and interpretation * Up to date and including all
important case law, European and Irish legislation
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and Codes of Practice * Suited to practitioner needs
in advising both consumers and suppliers *
Identifies emerging legal developments and allows
you to plan for future legal changes * Analyses the
policy basis for legal measures and enhances
discussions around appropriate reform models *
Provides comprehensive analysis of complex and
practically important issues in respect of: Sale of
goods and supply of services; Product guarantee
and product liability; Consumer credit; Financial
Services Ombudsman; Investor protection; and
Unfair commercial practices. * Includes coverage of:
EU Mortgages Directive 2014; European Union
(Consumer Information, Cancellation and Other
Rights) Regulation 2013 which transposed the
Consumer Rights Directive 2011/83/EC;Code of
Conduct on Mortgage Arrears 2013; Central Bank
Consumer Protection Code 2013; Directive
2013/11/EU on alternative dispute resolution for
consumer disputes Regulation (EU) No. 524/2013
on online dispute resolution for consumer disputes
About the authors Dr Mary Donnelly is a Senior
Lecturer in Law at University College Cork. She is
the author of The Law of Credit and Security
(Thomson Reuters Round Hall, 2011). She has acted
as a consultant on consumer and banking law
issues for public and private sector organisations.
Dr Fidelma White is a Senior Lecturer in Law at
University College Cork. She is the author of
Commercial Law (Thomson Reuters Round Hall, 2nd
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ed., 2012). She was a member of the Sales Law
Review Group (2008-11) and has acted as a
consultant on various consumer law projects in
Europe and Ireland.

Guide to the Consumer Protection Act
1987

In the Committee's report on broadband services it
considers that the UK and Welsh Governments must
work together and use all means available to bring
broadband services in Wales up to speed with the
rest of the UK, and eradicate broadband \"slow
spots\" and \"notspots\" as a matter of urgency.
Both Governments should consider promoting
mobile and satellite technologies, particularly in
remote areas of Wales in order to deliver this and
not rely solely on rolling out fibre optic cabling. The
availability of broadband has been consistently
lower in Wales than the rest of the UK and although
that gap has narrowed in recent years latest figures
show the gap is widening again. The existence of
notspots an slowspots has hindered existing
businesses and deterred new businesses from
choosing to locate to Wales - to the cost of the local
economy.The Welsh Government's target is a
commitment to provide all Welsh businesses with
access to next-generation broadband by \"the
middle of 2016\". The Committee also says that
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both Governments must ensure that the roll-out of
superfast broadband is not achieved at the expense
of delivering a good broadband service for all. The
Committee recommends that Ofcom undertake a
study to evaluate whether satellite broadband
should be supported more vigorously in Wales; the
delayed Spectrum auction, now planned for 2013,
must ensure that 4G mobile services are available
to at least 98% of people in Wales; and Ofcom must
continue its efforts to open up access to
infrastructure in Wales. BT's market power must be
regulated effectively to ensure efficient operation of
the market.

Consumer Law

Digital Britain is a vital part of public policy which
will define the United Kingdom's
telecommunications networks for years to come,
and so there must be a full-time Minister dedicated
to the issue. This report supports a swift roll-out of
Next Generation Access (NGA) networks across the
country.

Leaves on the Line!

The amazing and authoritative story of e-retail: its
origins, evolution and astonishing ascendance.

Consumer Code Of Practice Virgin Media



Consumer Code Of Practice Virgin Media

Meet the pioneers and businesses that explored the
possibilities of the emerging virtual world, review
the technology innovations that paved the way, and
journey the rocky road to domination for the online
shopping industry. As the founder of the UK's
industry association for e-commerce (IMRG), author
James Roper was there from its inception... ‘An
important and well-timed book about how the
humdrum business of shopping was reinvented
online. James Roper is a persuasive advocate for
the role of collaboration in innovation, who was
instrumental in jumpstarting the e- retail industry
by methodically tackling every obstacle that
blocked its early progress... In this book, Roper
offers a fascinating glimpse at how a motley
assemblage of inventions evolved, often in
surprising ways, into today’s staggeringly powerful
e-retail industry. Stuffed with eye-opening facts and
statistics The Rise of e-Commerce is an essential
read for anyone who is interested in the evolution
of modern retailing.” Nick Robertson, Co-founder
and Ex-CEO, ASOS

Broadband Services in Wales

EBOOK: Principles and Practice of Marketing
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Broadband

UK economic Regulators : 1st report of session
2006-07, Vol. 2: Evidence

The Rise of E-Commerce

Essential Law for Marketers doesn't assume any
prior knowledge and has been designed to make UK
and EU laws and regulations accessible for
marketers at all levels. Jargon-free and easy to
follow, it's widely acknowledged by professional
bodies and legal experts as a masterful digest of all
the main legal principles that need to be
understood by sales and marketing professionals
working in Europe. Written by one of the world's
leading experts of sales and marketing law, this
updated second edition of Essential Law for
Marketers helps steer the reader through the legal
minefield and provides unique strategies for using
the law as a sales and marketing weapon in order
to achieve competitive advantage. It covers making
agreements; making statements in sales and
marketing; legal barriers to market entry; legal
requirement for sales and marketing activities;
direct marketing and direct selling; EU Privacy and
Electronic Communications Regulations; sales and
price promotions; prize promotions and incentives
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and sponsorship and hospitality.

EBOOK: Principles and Practice of
Marketing

Against the background of the European legal
framework, this books offers a comprehensive
analysis of the use of alternative regulatory
instruments, such as self- and co-regulation, to
protect minors in the digital media environment.

UK economic regulators

BH CIM Coursebooks are crammed with a range of
learning objective questions, activities, definitions
and summaries to support and test your
understanding of the theory. The 07/08 editions
contains new case studies which help keep the
student up to date with changes in Marketing
strategies. Carefully structured to link directly to
the CIM syllabus, this Coursebook is user-friendly,
interactive and relevant. Each Coursebook is
accompanied by access to MARKETINGONLINE
(www.marketingonline.co.uk), a unique online
learning resource designed specifically for CIM
students which can be accessed at any time.
*Written specially for the Marketing Management in
Practice module by the Senior Examiner * The only
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coursebook fully endorsed by CIM * Contains past
examination papers and examiners' reports to
enable you to practise what has been learned and
help prepare for the exam

Essential Law for Marketers

BH CIM Coursebooks are crammed with a range of
learning objective questions, activities, definitions
and summaries to support and test your
understanding of the theory. The 07/08 editions
contains new case studies which help keep the
student up to date with changes in Marketing
strategies. Carefully structured to link directly to
the CIM syllabus, this Coursebook is user-friendly,
interactive and relevant. Each Coursebook is
accompanied by access to MARKETINGONLINE
(www.marketingonline.co.uk), a unique online
learning resource designed specifically for CIM
students which can be accessed at any time.

Protecting Children in the Digital Era

Derived from the renowned multi-volume
International Encyclopaedia of Laws, this analysis of
media law in Ireland surveys the massively altered
and enlarged legal landscape traditionally
encompassed in laws pertaining to freedom of
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expression and regulation of communications.
Everywhere, a shift from mass media to mass self-
communication has put enormous pressure on
traditional law models. An introduction describing
the main actors and salient aspects of media
markets is followed by in-depth analyses of print
media, radio and television broadcasting, the
Internet, commercial communications, political
advertising, concentration in media markets, and
media regulation. Among the topics that arise for
discussion are privacy, cultural policy, protection of
minors, competition policy, access to digital
gateways, protection of journalists’ sources,
standardization and interoperability, and liability of
intermediaries. Relevant case law is considered
throughout, as are various ethical codes. A clear,
comprehensive overview of media legislation, case
law, and doctrine, presented from the practitioner’s
point of view, this book is a valuable time-saving
resource for all concerned with media and
communication freedom. Lawyers representing
parties with interests in Ireland will welcome this
very useful guide, and academics and researchers
will appreciate its value in the study of comparative
media law.

Marketing Management in Practice
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2007-2008

In its 114th year, Billboard remains the world's
premier weekly music publication and a diverse
digital, events, brand, content and data licensing
platform. Billboard publishes the most trusted
charts and offers unrivaled reporting about the
latest music, video, gaming, media, digital and
mobile entertainment issues and trends.

CIM Coursebook 07/08 Marketing
Management in Practice

This work explores the growing convergence
between youth culture and digital communication
technologies and the corresponding challenges
posed to policymakers, examining the current
governance debate on online child safety.

Media Law in Ireland

In this report The Electronic Communications Code
the Law Commission makes recommendations to
form the basis of a revised Electronic
Communications Code, which was originally
enacted in 1984 to regulate landline telephone
provision. It sets out the regime that governs the
rights of designated electronic communications
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operators to maintain infrastructure on public and
private land. In modern times, it applies to the
infrastructure forming networks which support
broadband, mobile internet and telephone, cable
television and landlines. The current Code has been
criticized by courts and the people who work with it
as out of date, unclear and inconsistent with other
legislation. This project focuses on private property
rights between landowners and electronic
communications providers, it does not consider
planning. The aims of the reforms are: to provide a
clearer definition of the market value that
landowners can charge for the us

Billboard

The reputation of an organisation influences who
we buy from, work for, supply to and invest in.
Intangible assets, of which reputation forms an
important part, account for well over 50 per cent of
the value of the Fortune 500 and even more in the
case of the FTSE 100. This fourth edition of Risk
Issues and Crisis Management in Public Relations
has been completely revised and aims to define
reputation, explores how to value it and provides
practical guidelines for effective reputation
management. This latest edition features new
sections on the effects of recent world events,
Corporate Social Responsibility, climate change and
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sustainability, legal revisions and the use of the
Internet in a crisis. Featuring new case studies on
Oxfam V Starbucks, Sony, Dell, Ribena, BP, Bernard
Matthews and the bird flu issue, Northern Rock,
Walmart, Celebrity Big Brother 07, the Cadbury
Salmonella outbreak, the Virgin train crash and the
Buncefield Qil Explosion, the book charts how
rapidly the reputation management agenda moves
and yet how slowly business learns.

Online Child Safety

This text introduces pre-university students step-
by-step to the skills of reading and analysing media
texts. It also explore a range of media institutions
and technologies, ideologies, and codes of practice.

Reports of Cases Decided in the
Appellate Division of the Supreme
Court, State of New York

A groundbreaking handbook that takes a cross-
national approach to the media history of Europe of
the past 100 years The Handbook of European
Communication History is a definitive and
authoritative handbook that fills a gap in the
literature to provide a coherent and chronological
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history of mass media, public communication and
journalism in Europe from 1900 to the late 20th
century. With contributions from teams of scholars
and members of the European Communication
Research and Education Association, the Handbook
explores media innovations, major changes and
developments in the media systems that affected
public communication, as well as societies and
culture. The contributors also examine the general
trends of communication history and review
debates related to media development. To ensure a
transnational approach to the topic, the majority of
chapters are written not by a single author but by
international teams formed around one or more
lead authors. The Handbook goes beyond national
perspectives and provides a basis for more cross-
national treatments of historical developments in
the field of mediated communication. Indeed, this
important Handbook: Offers fresh insights on the
development of media alongside key differences
between countries, regions, or media systems over
the past century Takes a fresh, cross-national
approach to European media history Contains
contributions from leading international scholars in
this rapidly evolving area of study Explores the
major innovations, key developments, differing
trends, and the important debates concerning the
media in the European setting Written for students
and academics of communication and media
studies as well as media professionals, The
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Handbook of European Communication History
covers European media from 1900 with the
emergence of the popular press to the
professionalization of journalists and the first wave
of multimedia with the advent of film and radio
broadcasting through the rapid growth of the
Internet and digital media since the late 20th
century.

The Electronic Communications Code

Introductory textbook about business psychology
and organisational behaviour.

Risk Issues and Crisis Management in
Public Relations

Nuisance calls, particularly unwanted marketing
calls and text messages, are a bane to millions. A
significant underlying feature giving rise to
nuisance calls is the unfair processing of personal
data, something that is proscribed by the Data
Protection Act 1998. The Information Commissioner
already has powers to deal with this; he should use
them far more. Where regulation fails, technology
has a place with a number of useful products
available and standard services like caller display
can also help. Caller display should be a free
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service and the Committee regrets BT's decision to
charging explicitly for caller display. Some nuisance
callers withhold their numbers or hide behind a
false one. Nuisance text messages can be simply
reported by forwarding them to a dedicated \"short
code\" number (7726) and a similar facility for
nuisance calls to landlines is long overdue and
would provide useful intelligence to regulators.
There should be a single online complaints form.
Given that many people do not have internet
access, there should also be a single nuisance calls
helpline. The legal threshold for the Information
Commissioner to take enforcement action under the
Privacy and Electronic Communications (EC
Directive) Regulations 2003 must also be lowered.
A single nuisance calls regulator might have
superficial appeal, but a single point of contact for
customers coupled with more effective coordination
between regulators - behind the scenes - is both
more achievable and desirable. Above all,
organisations closer to the source of marketing
calls, like the Direct Marketing Association

The Parliamentary Debates (Hansard).

The Wales Office and the Welsh Assembly
Government must ensure UK digital inclusion
initiatives meet Welsh needs and build on existing
good work to deliver on Welsh digital ambitions,
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says the Welsh Affairs Committee in a report
published today. This report \"Digital Inclusion in
Wales\

Media Studies

This comprehensive and well-organised book deals
with some of the basic issues associated with
business ethics and value systems. It presents the
views of different schools of thought on this subject
and dissects the phenomenon of corruption to
expose its root causes. The book provides a critical
analysis of this social epidemic that forces
corporates to become corrupt and remain unethical.
Besides, it describes a few popular ethical theories,
some of the key issues that affect ethical decision
process and the role of total quality management in
ensuring practice of good workplace ethics.
Primarily intended for the postgraduate students of
management and commerce, the book can also be
used beneficially by practicing professionals. Key
Features Presents more than forty live cases that
show a cross-section view of different types of
unethical practices. Gives model ethical codes for a
few professions. Provides spreadsheets to enable
satisfactory compliance with legal and statutory
requirements.
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The Handbook of European
Communication History

Drawing on rich empirical material, this revealing
book builds up a critical theory, arguing that brands
have become an important tool for transforming
everyday life into economic value. When branding
lifestyles or value complexes onto their products,
companies assume that consumers desire products
for their ability to give meaning to their lives. Yet,
brands also have a key function within managerial
strategy. Examining the history of audience and
market research, marketing thought and
advertising strategy; the first part of this book
traces the historical development of branding,
whilst the second part evaluates new media,
contemporary management and overall media
economics to present the first systematic theory of
brands: the brand as a key institution in information
capitalism. It includes chapters on: consumption
marketing brand management online branding the
brand as informational capital. Richly illustrated
with case studies from market research,
advertising, shop displays, mobile phones, the
internet and virtual companies, this outstanding
book is essential reading for students and
researchers of the sociology of media, cultural
studies, advertising and consumer studies and
marketing.
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Business Psychology and
Organisational Behaviour

EBOOK: Principles and Practice of Marketing, 9e

House of Commons - Culture, Media
and Sport Committee: Nuisance Calls:
Volume | - HC 636

Media Space explores the importance of ideas of
space and place to understanding the ways in
which we experience the media in our everyday
lives. Essays from leading international scholars
address the kinds of space created by media and
the effects that spacial arrangements have on
media forms. Case studies focus on a wide variety
of subjects and locales, from in-flight entertainment
to mobile media such as personal stereos and
mobile phones, and from the electronic spaces of
the Internet to the shopping mall.

Digital inclusion in Wales

In its 114th year, Billboard remains the world's
premier weekly music publication and a diverse
digital, events, brand, content and data licensing
platform. Billboard publishes the most trusted
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charts and offers unrivaled reporting about the
latest music, video, gaming, media, digital and
mobile entertainment issues and trends.

BUSINESS ETHICS AND VALUE SYSTEMS

Ethics for Journalists tackles many of the issues
which journalists face in their everyday lives - from
the media's supposed obsession with sex, sleaze
and sensationalism, to issues of regulation and
censorship. Its accessible style and question and
answer approach highlights the relevance of ethical
issues for everyone involved in journalism, both
trainees and professionals, whether working in
print, broadcast or new media. Ethics for Journalists
provides a comprehensive overview of ethical
dilemmas and features interviews with a number of
journalists, including the celebrated investigative
reporter Phillip Knightley. Presenting a range of
imaginative strategies for improving media
standards and supported by a thorough
bibliography and a wide ranging list of websites,
Ethics for Journalists, second edition, considers
many problematic subjects including:
representations of gender, race, sexual orientation,
disability, mental health and suicide ethics online -
‘citizen journalism’ and its challenges to
‘professionalism’ controversial calls for a privacy
law to restrain the power of the press journalistic
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techniques such as sourcing the news,
doorstepping, deathknocks and the use of
subterfuge the handling of confidential sources and
the dilemmas of war and peace reporting.

Brands

Large-scale data loss continues to make headline
news, highlighting the need for stringent data
protection policies, especially when personal or
commercially sensitive information is at stake. This
book provides detailed analysis of current data
protection laws and discusses compliance issues,
enabling the reader to construct a platform on
which to build internal compliance strategies. The
author is chair of the National Association of Data
Protection Officers (NADPO).

EBOOK: Principles and Practice of
Marketing, 9e

Intellectual property transactions underlie large
segments of the global economy, from
pharmaceuticals to computing, entertainment to
digital content. This first-of-its-kind resource
combines practical contract drafting and
negotiation skills with substantive legal doctrine in
the rapidly growing area of intellectual property
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transactions and licensing. Though primarily
designed for classroom use, it is also a must-have
legal reference work for every lawyer involved in
the technology, biopharma, entertainment, media
or financial services industries. It includes practical
drafting models and explanations of key contractual
provisions such as field of use, exclusivity,
milestones, royalties, termination, indemnification
and liability, and combines these with discussion of
the latest cases interpreting these provisions.
Numerous legal doctrines that affect the
enforcement of IP agreements are also covered. An
instructor's manual for this book is currently being
developed. If you are interested in receiving
updates about the availability of this resource,
please contact the author directly. This book is also
available as Open Access on Cambridge Core.

MediaSpace

"This is a timely, challenging and fascinating book
on a topic of central importance to the success or
otherwise of our climate change policies. It sets
down a clear marker for what has to be done in the
aviation sector.' Professor John Whitelegg,
Stockholm Environment Institute, University of York,
UK 'Climate Change and Aviation presents a clear
picture of the transport sector's greatest challenge:
how to reconcile aviation's immense popularity with
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its considerable environmental damage and its
dependence on liquid hydrocarbon energy sources.
This book avoids wishful thinking and takes the
much harder, but more productive, path of
considering difficult solutions that clash with short-
term and short-sighted expectations about the
unlimited growth potential for flying.' Professor
Anthony Perl, Urban Studies Program, Simon Fraser
University, Canada 'A convincing and timely
collection that brings together an impressive range
of expertise. The book integrates various
perspectives into a powerful core argument - we
must do something, and quickly, to tackle the
impact of aviation on our environment. The authors
recognise the political difficulties associated with
promoting change but present constructive options
for policy makers. Required reading, especially for
transport ministers set on promoting the growth of
air travel.' Professor Jon Shaw, Director of the
Centre for Sustainable Transport, University of
Plymouth, UK Trends such as the massive growth in
availability of air travel and air freight are among
those which have led to aviation becoming one of
the fastest growing emitters of greenhouse gases.
These trends have also caused a shift in
expectations of how we do business, where we go
on holiday, and what food and goods we can buy.
For these reasons aviation is (and is set to stay)
high up on global political, organizational and media
agendas. This textbook is the first to attempt a
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comprehensive review of the topic, bringing
together an international team of leading scientists.
Starting with the science of the environmental
issues, it moves on to cover drivers and trends of
growth, socio-economics and politics, as well as
mitigation options, the result being a broad yet
detailed examination of the field. This is essential
reading for undergraduate and postgraduate
courses in transport, tourism, the environment,
geography and beyond, while also being a valuable
resource for professionals and policymakers
seeking a clear understanding of this complex yet
urgently pressing issue.

Law and Legal Information Directory

Popular Mechanics inspires, instructs and influences
readers to help them master the modern world.
Whether it's practical DIY home-improvement tips,
gadgets and digital technology, information on the
newest cars or the latest breakthroughs in science -
- PM is the ultimate guide to our high-tech lifestyle.

Billboard

The Bulletin of the Atomic Scientists is the premier
public resource on scientific and technological
developments that impact global security. Founded
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by Manhattan Project Scientists, the Bulletin's iconic
\"Doomsday Clock\" stimulates solutions for a safer
world.

Ethics for Journalists

In its 114th year, Billboard remains the world's
premier weekly music publication and a diverse
digital, events, brand, content and data licensing
platform. Billboard publishes the most trusted
charts and offers unrivaled reporting about the
latest music, video, gaming, media, digital and
mobile entertainment issues and trends.

Data Protection and Compliance in
Context

Media Law Reporter
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